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Executive Summary 
 
Consumers in the United States are highly leveraged, paying an increasing share of their 
incomes to cover their debts, according to the Federal Reserve.  As economic growth slowed in 
the first half of 2007, more consumer debt became delinquent or went into default.  These 
trends and other economic conditions will place more financial pressure on American 
consumers, particularly as credit quality continues to weaken and as the economy finally turns.  
 
Creditors in the credit card, telecommunications, utilities, and government industries manage 
their receivables in different ways, yet all have turned to accounts receivable management 
(ARM) companies to improve their financial performance.  Creditors’ reliance on and 
expectations for ARM companies will increase with their receivables management needs.  
 
Regulators on the Federal, state, and local levels frequently add to the rules governing the 
ARM industry.  The Federal Trade Commission is likely to recommend changes to the Fair Debt 
Collection Practices Act to a Democratic Congress in 2008, and the likelihood of a Democratic 
president in that year suggests that greater regulation of the ARM industry is forthcoming.   
 
Contingency Collectors recover debts for creditors and are paid some percentage of their 
recoveries.  We estimate that this market had revenues of $10 billion in 2006 and forecast that it 
will grow 3 percent annually to $11.6 billion in 2011.  Lower pricing, client consolidation, and 
increased competition will force these agencies to control costs in order to maintain profitability. 
 
Debt Buyers acquire, service, and liquidate portfolios of delinquent debt.  We estimate that this 
market had revenues of $3.7 billion in 2006.  In coming years, this market will grow more 
rapidly, at 11 percent annually to $6.2 billion in 2011.  The barriers to entry and profit potential in 
this market make it one of the most attractive parts of the ARM industry.    
 
First Party Collectors pursue overdue accounts for a fixed fee early in the lifecycle of the 
receivable and typically under a creditor’s brand.  We estimate that this market will grow 
moderately at 2 percent annually from $1.8 billion in 2006 to $2 billion in 2011.  The most 
successful competitors will provide creditors with first party services other than collections. 
 
Collection Law Firms utilize the legal system to collect debts on behalf of creditors, debt 
buyers, and contingency agencies.  This is the smallest but fastest growing market in the ARM 
industry, and we expect that it will grow at 16 percent annually from $1.1 billion in 2006 to $2.4 
billion in 2011.  The services of these companies will continue to diversify in coming years.   
 
Mergers and acquisitions have been constant throughout the history of the ARM industry.  
The current seller’s market is expected to cool in coming years, particularly in the event of 
slower economic growth.  While these transactions tend to be cyclical within the ARM industry, 
M&A will continue to be used by owners seeking to grow and exit their businesses. 
 
In sum, the ARM industry will continue to be segmented by service offerings.  Rapid growth in 
certain markets within the ARM industry will allow certain companies to generate consistent 
operating margins of 25 percent or higher.  In more mature markets, companies are less likely 
to maintain this level of profitability without diversifying their business models.  As a whole, we 
expect the ARM industry to grow at an annual rate of 6 percent from $16.7 billion in 2006 to 
$22.2 billion in 2011.  In the process, many ARM companies will continue to create value for 
clients and investors alike. 



The Kaulkin Report, 7th Edition: The Future of Receivables Management 
 

© Kaulkin Ginsberg Company 2007  99 

Index 
 
ABA. See American Bankers Association 
ABC-Amega, Inc, 72 
ACA International, 28, 31, 35, 49, 58, 82, 85 
AFNI, 39, 42, 46 
Ali, Sif, 70 
AllianceOne, 42, 44, 46, 66, 71 
Alltel, 15, 16 

Bad Debt Allowance, 16 
Revenues, 16 

American Bankers Association, 4 
American Bar Association, 58, 84 
American Hospital Association, 22 
American Jobs Creation Act, 25 
Andersen, Rozanne, 28, 31 
Arnold, Curtis, 4 
Arrow Financial, 46, 49, 53, 59 
Ascension Health, 23 

Bad Debt Allowance, 23 
Revenues, 23 

Asset Acceptance, 49, 50, 60, 94 
Association of Independent Consumer Credit 

Counseling Agencies, 8 
Asta Funding, 49, 60, 94 
AT&T, 15, 16, 17, 18 

Bad Debt Allowance, 17 
Revenues, 16 

Atlantic Credit & Finance, 61 
Attention LLC, 71 
Australian Receivables Limited, 53 
Bad Debt Allowance, 24 
Bain Capital, 24 
Baker, Miller, Markoff & Krasny, 73, 86 
Bank of America, 12 

Net Charge-offs, 12 
Provision for Doubtful Accounts, 12 
Revenues, 12 

Bankruptcy Abuse Prevention and Consumer 
Protection Act, 34 
Effects of, 34 
Recent Filing Data, 34 

BAPCPA. See Bankruptcy Abuse Prevention 
and Consumer Protection Act 

Barrist, Michael, 46 
Barron & Newburger, 28, 82 
Barton, Ed, 57, 59 
Basu, Rahul, 64 
Bear Stearns Merchant Banking, 60 
Bernanke, Benjamin, 3, 4 
Blatt, Hasenmiller, Leibsker & Moore, 75, 79, 81 
B-Line, 57, 59, 61 
Block, Bruce, 75, 80, 86 
Boston Globe, 85 
BPO. See Business Process Outsourcing 
Bracken, Chris, 77, 82 

Brebner, Dennis, 69 
Brethauer, Jeff, 11 
Brothers, Al, 51 
Bureau of Labor Statistics, 43 
Business Process Outsourcing, 62, 65, 70, 71, 

72, 92 
Buyers 

Financial, 88 
Industry, 88 
Strategic, 88 

Cabot Financial Holdings Group, 89 
Call Center-Telemarketing Pro-Panama, S.A, 71 
CAMCO, 29 
Capital One, 12 

Net Charge-offs, 12 
Provision for Doubtful Accounts, 12 
Revenues, 12 

Cappa, Greg, 64 
CardRatings.com, 4 
Carroll, Pat, 38 
CarVal Investments, 49 
Catholic Healthcare West, 23 

Bad Debt Allowance, 23 
Revenues, 23 

Causey, Russ, 72 
Cavalry Investments, 51, 60 
CBCS, 46 
CBE Group, 26, 41 
Center for American Progress, 1 
Centers for Medicare & Medicaid Services, 22 
Charge-offs, viii, 3, 4, 38, 39, 79 

Definition of, 3 
Effects on ARM Companies, 4 

CHW. See Catholic Healthcare West 
Cingular. See AT&T 
Citigroup, 13 

Net Charge-offs, 13 
Provision for Doubtful Accounts, 13 
Revenues, 13 

Citigroup Venture Capital International, 71 
CMD Outsourcing, 72 
CMI Group, 67, 68 
Cohen, Powers and Stone, 29 
Collect America, 61 
Collection Law Firms, ix, x, 35, 48, 49, 56, 59, 

73, 74, 75, 76, 77, 78, 79, 80, 81, 82, 83, 84, 
85, 86, 87 
and Developing Corporate Identities, 86, 87 
and Placements from Debt Buyers, 80 
as Creditors' Rights Attorneys, 78 
as Debt Buyers, 74, 83 
as Growth Market, 80 
as One-Stop-Shops, 79 
Background and History, 73 



The Kaulkin Report, 7th Edition: The Future of Receivables Management 
 

© Kaulkin Ginsberg Company 2007  100 

Competition, 73, 76 
Forecasts, Market Growth, 86 
Historical Growth Rate, 75 
Interaction with Other ARM Markets, 73 
Largest Collection Law Firms, 85 
Legal Networks, 82 
Metrics, 74 
Pre-legal Services, ix, 74, 78 
Pricing Pressure, 75 
Prominent Firms, 86 
Regulatory Compliance, 84 
Risks of Emerging Asset Classes, 81 
Specialization, 81 
Technology Investments, 75 
Traditional Legal Services, 74 

Collins Financial Services, 52, 55 
Collins, Walt, 52 
Commercial Financial Services, 48 
Community Health Systems, 23 

Bad Debt Allowance, 23 
Revenues, 23 

Constellation Energy Group, 20 
Allowance for Bad Debt, 20 
Revenues, 20 

Consumer Action, 7 
Consumer Complaints, 28 

ACA International Audit of, 31 
Benefits of Accurate Information, 28 
FTC Figures, 30 

Consumer Litigation, vi, viii, 28, 35, 44, 59 
Effects on ARM Companies, 35 

Consumer Price Index, 2 
Consumers, vi, viii, ix, x, 1, 2, 3, 4, 5, 6, 7, 8, 9, 

10, 11, 15, 18, 19, 27, 28, 29, 30, 31, 32, 33, 
34, 35, 42, 51, 60, 70, 85 
Effects on ARM Companies, 9 

Contingency Collections, ix, x, 37, 39, 40, 41, 
43, 45, 46, 62, 63, 65 
and Regulatory Compliance on Older Paper, 

39 
Challenges, 43 
Consolidation, 42 
Definition of, 37 
Early-stage Placements, 38 
Effects of Debt Buyers on Pricing, 41 
Expenses, 43, 44 
Forecasts, Market Growth, 47 
Hispanic Markets, 42 
Historical Growth Rate, 37 
Largest Contingency Agencies, 46 
Later-stage Placements, 39 
Market Revenues, 37 
Near-shoring, 41 
Offshoring, 41 
Pricing Pressure, 40 
Prominent Agencies, 46 

Stages of Delinquency, 37, 38 
Technology Investments, 44, 45 

Convergent Resources, 46, 71, 93 
Convergys Corp., 63, 65, 66, 70 
Cornerstone Capital, 52 
CPI. See Consumer Price Index 
Crable, Brett, 19, 21 
Credit Card Industry, viii, x, 3, 4, 6, 7, 8, 9, 11, 

13, 14, 22, 26, 34, 38, 39, 42, 44, 46, 48, 50, 
51, 52, 54, 60, 65, 81, 82 
and Consumer Spending Volume, 11 
Cards in Circulation, 11 
Debt Per Capita, 7 
Largest Credit Card Issuers, 12 
Revenues, 11 
Universal Default, 7 

Creditors, x, 11, 26, 27, 35, 37, 38, 56, 77, 79, 
80 
Effects on ARM Companies, 27 

Creditors Interchange, 46 
Creditrust, 48 
CRM. See Customer Relationship Management 
CTIA, 14, 15 
Customer Relationship Management, 62, 92 
DCA. See New York City Department of 

Consumer Affairs 
Debt Buyers, ix, x, 33, 37, 38, 39, 41, 45, 48, 49, 

50, 51, 52, 53, 54, 55, 56, 57, 58, 59, 60, 61, 
73, 74, 75, 76, 77, 78, 80, 81, 82, 84, 86 
and Legal Collections, 56 
and Tort Reform, 58 
Backgroud and History, 48 
Barriers to Entry, 61 
Classifiaction of Debt, 48 
Competition, 59 
Domestic Markets, Advantages of, 53 
Emerging Asset Classes, 54 
Forecasts for Decreasing Portfolio Prices, 50 
Forecasts, Market Growth, 61 
Funding Sources, 51 
High Portfolio Prices, 50 
Historical Growth Rate, 50 
International Markets, Growth Potential for, 52 
Largest Debt Buyers, 59 
Market Composition, 48 
Market Revenues, 50 
Market Sizing Models, 49, 50 
Outsourcing Decision Process, 55 
Portfolios, Demand for, 48 
Prominent Debt Buyers, 61 
Regulatory Oversight, 57 
Secondary Markets, 49 
Servicing Strategies, 55 
Specialization, 54, 59 
Technology Investments, 56 

Debt Levels 



The Kaulkin Report, 7th Edition: The Future of Receivables Management 
 

© Kaulkin Ginsberg Company 2007  101 

Consumer Credit, 1, 6 
Consumer Credit Per Capita, 6 
Consumer Credit, Growth Forecasts, 9 
Consumer Credit, Non-revolving, 7 
Consumer Credit, Revolving, 6 

Debt Resolve, 46, 56 
Debt Service Ratio, 8, 9 

Effects on ARM Companies, 9 
Debtors' Hell, 85 
Diversified Collection Services, 45, 46 
DLV Capital, 56 
Dominion Resources, 19, 20 

Bad Debt Allowance, 20 
Revenues, 20 

DSR. See Debt Service Ratio 
Duke Energy, 20, 21 

Bad Debt Allowance, 21 
Revenues, 20 

Dunstone Financial, 58 
Earnings Before Interest, Taxes, Depreciation 

and Amortization, 90 
EBITDA. See Earnings Before Interest, Taxes, 

Depreciation and Amortization 
Elliott, Brad, 58 
EMCC, 61 
Encore Capital, 49, 60, 94 
Encore Receivable Management, 70 
Eskanos & Adler, 86 
Essar Global, 65 
Exelon, 21 

Bad Debt Allowance, 21 
Revenues, 21 

Fair and Accurate Credit Transactions Act, 32 
Fair Credit Reporting Act, 32 
Fair Debt Collection Practices Act, viii, x, 30, 31, 

32, 34, 35, 44, 57, 74, 82, 84 
2006 Amendments to, 31 
Impact of Legal Precedents, 32 
Impact of the 110th Congress on, 31 

FCRA. See Fair Credit Reporting Act 
FDCPA. See Fair Debt Collection Practices Act 
FDIC. See Federal Depoist Insurance 

Corporation 
Federal Communications Commission, 35 
Federal Deposit Insurance Corporation, 5 
Federal Funds Rate, 3, 5, 7, 11, 14, 89, 92 

Effect on ARM Companies, 3 
Federal Reserve, viii, 3, 4, 6, 9, 11, 32 
Federal Trade Commission, viii, x, 28, 29, 30, 

31, 32, 33, 34, 85 
Enforcement Actions, 29 
Fall 2007 Workshop, 31 

File Transfer Protocols, 76 
Financial Planning Association, 6 
Financial Services Modernization Act, 33 
Financial Services Regulatory Relief Act, 31 

First City Financial, 61 
First Party Collectors, ix, x, 62, 67, 68 

and Student Loans, 69 
and the Healthcare Industry, 68 
and the Telecommunications Industry, 68 
Background, 62 
Benefits to Creditors, 62 
Broader Service Offerings, 72 
Domestic Markets, 67 
Forecasts, Market Growth, 72 
Globalization, 65, 66 
Historical Growth Rate, 63 
in India, 65 
in the Caribbean, Latin America, and Mexico, 

66 
in The Philippines, 66 
Largest First Party Service Providers, 70 
Market Diversity, 67 
Merics, 63 
Pricing Pressure, 64 
Prominent Companies, 71 
Technology Investments, 69 

Firstsource Solutions, 64 
Foti v. NCO Financial Systems, 32 
Fourscore Resource Capital, 61 
Francia, Daniel, 15, 16, 18 
Freedman, Jeff, 44 
FTC. See Federal Trade Commission 
GC Services, 46, 70 
GDP. See Gross Domestic Product 
GE Consumer Finanace 

Net Charge-offs, 14 
Provision for Doubtful Accounts, 13 

GE Consumer Finance, 13 
Revenues, 13 

GE Money, 11, 13 
General Revenue, 46 
Genesis Financial Solutions, 50, 56 
Ginsberg, Mike, vi 
GLBA. See Gramm-Leach-Bliley Act, See 

Gramm-Leach-Bliley Act, See Gramm-Leach-
Bliley Act 

Global Acceptance Credit Corporation, 51, 54 
Global Vantage, 65 
Goldman Sachs, 46 
Government Industry, viii, x, 11, 22, 24, 25, 26, 

42, 46, 54, 57, 71, 85 
Amount Owed to Municipalities, 26 
Collections, increase in, 25 
Federal Receivables, Total 2002-2005, 24 
Municipal Governments, 26 
Municpal Government Revenues, 26 

Gramm-Leach-Bliley Act. See Financial Services 
Modernization Act, See Financial Services 
Modernization Act 

Great Seneca Financial, 49, 60 



The Kaulkin Report, 7th Edition: The Future of Receivables Management 
 

© Kaulkin Ginsberg Company 2007  102 

Greenberg, Joel, 8 
Gross Domestic Product, viii, 2, 9, 19, 26, 47 

Definition of, 1 
Hammond, David, 25 
Harvest Partners, 46 
HCA, 23 

Bad Debt Allowance, 23 
Revenues, 23 

Health Insurance Portability and Accountability 
Act, 33, 68 
Enforcement Mechanisms of, 33 

Healthcare Industry, viii, x, 11, 22, 23, 24, 26, 
30, 33, 34, 38, 39, 42, 46, 49, 50, 52, 54, 60, 
61, 62, 67, 68, 69, 71 
Diversity of, 22 
Effects on ARM Companies, 22, 24 
Geographically Fragmented, 22 
Largest Healthcare Providers, 23 
Recent Legislation, 33 
Spending Amounts, 22 

Herer, David, 72 
Hess, Jim, 39, 42 
Hierarchy of Payments, 5 

Effects on ARM Companies, 6 
Hilco Receivables, 61 
HIPAA. See Health Insurance Portability and 

Accountability Act 
Housing Market, viii, 4, 5, 8, 9, 11, 54 

Adjustable Rate Mortgages, 4 
Home Equity, 4 
Housing Starts, 4 
Mortgage Delinquencies, 5 
Mortgage Rates, 4 
Subprime Mortgages, 5 

Hudson & Keyes, 61 
Hughes, Bonnie, 6 
I.C. System, 46, 67 
ICIC OneSource. See Firstsource Solutions 
Idaho Department of Finance, 29 
Im, Lisa, 45 
IntelliRisk Management Corp, 46 
Interest Rates. See Federal Funds Rate 
Internal Revenue Service, 25 

PCA Pilot Program, 25 
Tax Gap, 26 

International Risk Management, 66 
International Risk Management Group, 42 
iQor, 39, 44, 46, 65, 66, 71 
IRMC. See IntelliRisk Management Corp. 
IRS. See Internal Revenue Service 
ISO 17799, 57 
J.C. Flowers & Company, 60 
Javitch, Block & Rathbone, 75, 80, 86 
Jones, Doug, 65 
JP Morgan Chase, 12 

Net Charge-offs, 13 

Provision for Doubtful Accounts, 13 
Revenues, 13 

Kaiser Family Foundation, 22 
Kapoor, Vikas, 39, 44, 66 
Kaulkin Ginsberg 

About, vii 
Kohlberg Kravis Roberts & Co., 24 
Kohn Law Firm, 86 
Kusic, Steve, 42, 43 
Lavin, Jack, 53 
Leckerman, Steve, 45 
Leibsker, Ira, 75, 81 
Levin, Irving, 50, 56 
Linebarger Goggan Blair & Sampson, 76, 79, 85 
Loan Delinquencies, 4 
Lund, Will, 30, 31 
Lyon, Kristofer, 40 
M&A. See Mergers and Acquisitions 
Malen & Associates, 75, 83, 84 
Malen, Dennis, 75, 82, 83, 84 
Mann Bracken, 77, 82, 86 
Mapother & Mapother, 86 
Markoff, Robert, 73, 78 
MasterCard, 11 
Matte, Scott, 53 
Maurice & Needleman, 29, 32 
MBA. See Mortgage Bankers Association of 

America 
MEDCLR, 49 
Members Attorney Program. See ACA 

International 
Mergers and Acquisitions, viii, ix, x, 42 

and Contingency Agencies, 59 
and Diversification, 94 
and Private Equity, 94 
and Recessionary Risk, 96 
Asset Value, 91 
Collection Agencies, 90 
Collection Law Firms, 91 
Cross-Border Activity, 93 
Cycles of, 92 
Debt Buyers, 91 
Forecasts, 92 
Fundamental to Growth and Exit Strategies, 

88 
Persistence of, 97 
Premium Value, 91 
Pricing, 90 
Public Markets, 94 
Recent History, 89 
Total Deal Value and Volume, 2004-2007, 89 
Within Industry Segments, 92 

Merrill Lynch, 24 
Mortgage Bankers Association of America, 5 
MRS Associates, 44 
MSA Solutions, 71 



The Kaulkin Report, 7th Edition: The Future of Receivables Management 
 

© Kaulkin Ginsberg Company 2007  103 

NAN. See National Attorney Network 
NAR. See National Association of Realtors 
NARCA. See National Association of Retail 

Collection Attorneys 
National Asset Recovery Services, 64, 66, 71 
National Association of Consumer Advocates, 

35 
National Association of Realtors, 4 
National Association of Retail Collection 

Attorneys, 82, 85 
National Attorney Network, 82, 83 
National Credit Acceptance, 61 
National Recovery, 42, 43 
Nationwide Credit, 38, 46, 93 
NCO Group, 45, 46, 49, 53, 61, 66, 71, 89, 93, 

94 
Needleman, Joann, 29, 32, 35 
Neff, Matt, 58 
Net Back, 41, 76 
New York City Department of Consumer Affairs, 

84 
Newburger, Manny, 28, 34, 82 
Northland Group, 46 
O’Shea, John, 44 
Ocwen Financial, 38, 46 
Old, Forrest, 43, 69 
Omnium Worldwide, 71 
One Equity Partners, 46 
OSI Portfolio Services, 52, 58 
Outsourcing Solutions Inc, 46, 71, 93 
Patenaude & Felix, 79, 86 
Patenaude, Raymond, 79 
Patient Capital, 52, 56 
Paulo, Greg, 40 
PCA. See Private Collection Agencies 
Penaluna, Thomas, 26, 41 
Penncro Associates, 71 
Peroutka & Peroutka, 86 
Phillips & Cohen Associates, 46 
Pioneer Credit Recovery, 46 
Portfolio Recovery Associates, 49, 50, 60, 94 
Premium Asset Recovery Corp., 60 
Pressler & Pressler, 86 
Private Collection Agencies, 25 
Qwest Communications, 15, 17 

Bad Debt Allowance, 17 
Revenues, 17 

R&B Solutions, 69 
Rapp, Ken, 67, 68 
Rawlins & Rivera, 29 
Regulators, viii, ix, x, 28, 29, 30, 31, 32, 85 

Federal Legislation Overview, 30 
Pending State Legislation, 30 

Regulatory Compliance 
Importance of, 29 

Risk Management Alternatives, 93 

RJM Acquisitions, 53, 61 
RMS, 43, 47, 65, 69, 71 
Rosenberg, David, 55 
Rosmarin, Yvonne W., 35 
Sallie Mae, 40, 46, 49, 59 
SAS 70, 57 
SBC Communications. See AT&T 
Schacter, Stacey, 52, 58 
Schultz, Doug, 38 
Senex Services Corporation, 58 
Sherman Financial, 49, 60, 94 
Sherry, Linda, 7 
Short Message Service, 69 
Silver Oak, 46, 71 
Sitel Risk Management, 70, 71 
SMS. See Short Message Service 
Solomon and Solomon PC, 84, 86 
Solomon, Valerie, 84 
Southern Company, 21 

Bad Debt Allowance, 21 
Revenues, 21 

Sprint Nextel, 15, 17 
Bad Debt Allowance, 17 
Revenues, 17 

Star Contact (BVI) Ltd, 71 
State of Maine, 28, 29, 30, 31 

Bureau of Consumer Credit Protection, 28, 30 
Statewide Mercantile Services, 53 
Stockton, Tom, 67, 68 
Strategic Analytics, 5 
TCPA. See Telephone Consumer Protection Act 
Telecommunications Industry, viii, x, 11, 14, 15, 

17, 18, 38, 39, 42, 46, 54, 55, 60, 68, 70, 71 
Bundled Services, 15, 18 
Decline of Payphones, 14 
Largest Telecommunications Providers, 16 
Revenues, 15 
Wireless Subscriptions, 14 
Wireline Services, 14 

Teleperformance, 42, 44, 46, 66 
Telephone Consumer Protection Act, 34, 45 
Tenet Healthcare, 24, 49 

Bad Debt Allowance, 24 
Revenues, 24 

U.S. Census Bureau, 4, 11 
U.S. Department of Education, 24, 25, 69 
U.S. Department of Health and Human Services, 

22, 25, 33 
U.S. Department of Housing and Urban 

Development, 4 
U.S. Department of the Treasury, 24, 25, 35 

Financial Management Service, 25 
U.S. Economic Growth 

Slowing Rate of, 1 
U.S. Government Accountability Office, 4 
ULQ/Redline Recovery Services, 40 



The Kaulkin Report, 7th Edition: The Future of Receivables Management 
 

© Kaulkin Ginsberg Company 2007  104 

Unemployment Rate, 2 
Effect on ARM Companies, 2 

Unifund, 55, 60 
United Recovery Systems, 38, 47 
Utilities Industry, viii, x, 11, 18, 19, 21, 22, 38, 

39, 42, 46, 54 
Deregulation, 19 
Growth in Electricity Sales, 19 
Growth in Electricty Prices, 19 
Largest Electric Utilities, 20 
Market Segments, 19 

Vallandingham, Michael, 76, 79 
Van Ru, 47 
Varrichio, Michael, 51, 54 
Vengroff, Mark, 41 
Vengroff, Williams & Associates, 41, 47 
Verizon, 14, 15, 18 

Bad Debt Allowance, 18 
Revenues, 18 

Visa, 11, 13, 19 
Voice over Internet Protocol, 45, 56, 69 
VoIP. See Voice over Internet Protocol 
Wall Street Journal, 4 
WaMu. See Washington Mutual 
Washington Mutual, 14 

Net Charge-offs, 14 
Provision for Doubtful Accounts, 14 
Revenues, 14 

Weinberg, Alan, 77, 80, 81, 83 
Weller, Christian, 1 
Wells Fargo, 46 
Weltman, Weinberg & Reis, 77, 80, 81, 83, 86 
West Corp., 47, 49, 61, 66, 89 
White, Cindy, 85 
Wood, Gary, 55 
Worldwide Asset Management, 61, 71 
Zwicker & Associates, 86 

 



401 North Washington Street, Suite 450  Rockville, MD 20850  tel: 301.907.0840  fax: 301.907.0808  email: hq@kaulkin.com 
www.kaulkin.com  © 2007 Kaulkin Ginsberg Company. All rights reserved. 

 
THE KAULKIN REPORT 
 

 

The Kaulkin Report 7th edition: The Future of Receivables Management  
September 2007 $2,995 USD 
Discounted price for industry executives  $997 USD 
 
The 7th edition of The Kaulkin Report takes a comprehensive look at the state of the industry today, 
and predicts how current market forces and trends will impact the future. Throughout the 
publication, we feature real-world insights from industry leaders on where they are finding success, 
and the opportunities and threats they foresee in the years to come. 

Who Should Buy This Report 
 Collection agency owners and executives: for strategic understanding of the competitive landscape 

 Debt Buyers: for insights into critical changes happening in the marketplace 

 Collection law firm executives: to learn strategies used by other firms to increase market share 

 Recovery managers: to maximize the effectiveness of their use of ARM firms, or improve their own in-house 
collection practices 

 Investors: for an overview of the ARM industry to inform their growth and exit strategies in the market 

 Vendors: to gain strategic insight into market forces impacting potential clients 

Don’t be at a competitive disadvantage! Order your copy of The Kaulkin Report today! 

ORDER INQUIRY 
Order Item Price  Delivery Info 

 The Kaulkin Report  (PDF) ( ____ @ $2,995 ea)   Name    

 Report at Industry Discount * ( ____ @ $997 ea)   Title    

(for online ordering: use discount code KR7IND)   Company    

 Additional discount / comment: (______________ )   Email    

 Corporate Use License ** (@ $5,000)       

   Payment Info  

TOTAL:   Name / Company    

 Street Address    The Kaulkin Report is available in PDF format only. 
Be sure to include the delivery email address in the delivery info. City, State    

    Post Code (zip)    

How did you find out about the report?    Country    

   Phone    
   Check #    
    Credit Card:   AMEX    MasterCard    Visa   

    CC Number     

    Expiration (mm/yy) _____ / _____       CVC Code _______  

    Name on Card    

    Signature    
     

EML1107 

100% Satisfaction Guarantee 
If for any reason, you are not satisfied with the report, return it within 15 days for a full refund.*** 

  
* To qualify for the discount, purchaser must be an owner or executive of a collection agency, debt buying company, first party agency, or collection law firm. 

** A corporate use license enables a buyer to distribute a soft copy of this research publication throughout a company by email or to post it on a corporate 
Intranet site. Copyright protections still apply.  

*** For money back guarantee, report must be returned within 15 days of receipt.  
 Please note, your credit card will be charged to “insideARM.com.” Kaulkin Ginsberg reserves the right to refuse sale to anyone for any reason. 
 

To Order 
 Fax us at +1.301.907.0808 
 Mail us at  

401 North Washington Street, Suite 450 
 Rockville, MD 20850 
 Order online at  

www.insidearm.com/go/kaulkinreport 




